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{WHO WE ARE

In 1857, The Suffolk Times began serving the North Fork 
as a weekly newspaper.  The publication’s commitment to 
both journalistic excellence and the community became 
the cornerstone of Times Review Media Group, a trusted 
news organization that also now includes the Riverhead 
News-Review, Shelter Island Reporter and northforker 
magazines and website.

MISSION 
Times Review Media Group’s mission is to serve the 
communities where we live and work – providing quality 
news coverage and lifestyle features to valued readers. 
As community members ourselves, we demand the kind of 
service we deliver: factual, timely, concise, award-winning 
news coverage supported by an advertiser base that  
matters most to our readership.

REACH 
Our coverage area stretches from Wading River and along  
the entire North Fork, including Riverhead, Southold  
and Shelter Island. Times Review Media Group offers 
several ways for your business to connect with  
customers through print and digital opportunities.

for more information
display@timesreview.com

631.354 .8011 



OUR 
SALES TEAM

{TESTIMONIALS
“Peconic Bay Medical Center advertises 
with Times Review because we share  
a common mission — to serve the 
communities where we live and work. 
Partnering with Times Review allows us 
to achieve a common goal as local  
community providers.”

Demetrios Kadenas
Vice President & Chief Development Officer 

Peconic Bay Medical Center 

“Advertising with the Shelter 
Island Reporter is a great way 
for us to promote our exercise 
programs and let the community 
know we’re the go-to place for 
health and fitness.”

Peter Farrar 
Manager 

Shelter Island Yoga and Fitness

“I’ve been in business for 30 years, 
and I advertise with Times Review 
publications because I know it 
works. That’s where you have to be 
if you want new business. Everybody 
reads them.”

Al Amore 
Founder & Owner 

The Tailored Male Barber Shops

ERICA BROWER
631.354.8036

ebrower@timesreview.com

LIZ WERKMEISTER
631.354.8019

lizw@timesreview.com

JENNIFER STEELE 
631.749.1000

jsteele@timesreview.com

JOSEPH TUMMINELLO
631.354.8043

jtumminello@timesreview.com

TINA CONTENTO 
631.354.8034 

tvolinski@timesreview.com



From orient and shelter island to riverhead

Our community newspapers are the go-to source for North Fork 
news coverage and lifestyle features. Connect with your customers 
with display ads, classified ads and pre-printed inserts. 

Each weekly publication is also available in an e-paper format that 
is accessible to subscribers for no additional charge.
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Islanders join movement 

against standardized testing

Weighing in 
on opting out

BY JULIE LANE | STAFF REPORTER

Board of Education member Al 

Brigham’s son opted out of taking 

Common Core Standards tests ad-

ministered this month with his fa-

ther’s approval.

“It was really up to him,” said 

Mr. Brigham, who teaches in 

Hampton Bays.

W h a t  c o n -

cerns him about 

the tests admin-

istered to stu-

dents in grades 

3 through 8 is 

there’s insuffi-

cient feedback to 

the district about 

individual stu-

dent’s strengths 

and weaknesses.

He believes the 

tests — with Gov-

ernor Andrew 

Cuomo’s push 

to make them 

count for 50 per-

cent of a teach-

er’s assessment 

— is being used 

more to judge 

teachers than 

help students.

“[As a teacher]

I’m there to see 

how good you 

can do, not how 

bad you can do,” 

M r.  B r i g h a m 

said, and he’s not 

convinced the 

state tests are de-

signed that way.

Board Presi-

dent  Stephen 

G e s s n e r  s e e s 

himself as a lone 

wolf in favoring 

Common Core, 

pointing out that testing is only a 

part of the program.

“It’s a step in the right direction,” 

Dr. Gessner said. “I was sad to see 

that parents were [opting out].”

Teachers and union members, 

who feared the use of test results 

BY JULIE LANE | STAFF REPORTER

Shelter Island Superintendent Leonard Skuggevik 

was anticipating a few students might opt out of the 

Common Core state exams. But statistics he confi rmed 

Monday morning show almost half the students in 

grades 3 to 8 opted out of the tests. 

Kathleen Lynch, a candidate for a Board of Educa-

tion seat, said she thought most 8th 

grade students hadn’t taken the tests.

The numbers were revealed last 

weekend in a survey of Long Island 

districts that showed 71,764 students 

on Long Island had opted out. Shelter 

Island had 107 students eligible to take 

the tests and 50 didn’t, or a rate of re-

fusal of 47 percent.

The superintendent said he respects 

parents’ rights to make their own decisions. What 

drove so many to opt out was information on social 

media, Mr. Skuggevik said.

“Some people were basing it on facts and others on 

emotion,” he said.

At issue now is how the state will respond to such a 

large number of students not following Common Core 

guidelines.

The State Education Department requires that 95 

percent of eligible students take the test. Mr. Skug-

gevik thought only two districts in Suffolk County hit 

that mark.
“There’s always the fear” that the state can take ac-

tions against districts that failed to hit 

required marks — anything from cuts 

in aid to decisions to take over districts 

the state considers are failing.

But with so many students in the area 

opting out, he said he can’t imagine 

what the response might be.

The State Education Department has 

not responded to a request from the Re-

porter for comment yet, but agreed to 

do so after questions are submitted via email.

Those students who didn’t take the tests were divid-

ed into grades and spent the testing time in the school 

cafeteria working on assignments given by their teach-

ers or reading, Mr. Skuggevik said.

‘Some people were 

basing it on facts and 

others on emotion.’
LEONARD SKUGGEVIK

SCHOOL SUPERINTENDENT
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Cutchogue man 

to race in multiple 

marathons PAGE 2
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Porters open 

season with 

2 wins SPORTS

A SHORTAGE OF WORKERS

As summer winds down, wineries 

struggle to find help during busy 

fall season PAGE 6

BY PAUL SQUIRE

WEB EDITOR

  For more than 100 years, a wind-

mill has towered over the Tuthill farm 

property in Southold, spinning away 

in the breeze. 

And thanks to some recent re-

pair work high atop the tower, that 

shouldn’t change anytime soon.

The structure — one of the few 

once-ubiquitous windmills left on the 

North Fork — was restored to work-

ing condition Sept. 5 after years of 

neglect.

“People are interested in it,” said 

owner Lorna Tuthill. “People would 

stop and look at it and ask if they 

could buy it.”

It’s not for sale.

“That would be a silly thing to do,” 

she said. “It belongs here. The barn is 

still here. The old house is still here. 

The windmill belongs here.”

The windmill was built in 1904 by 

Ms. Tuthill’s father-in-law, Harold. It 

was originally used to pump water 

from a well to irrigate nearby crops. 

“It’s really quite a thing of beauty 

on its own,” Ms. Tuthill said. “It stands 

out against the sky.” 

The antique had previously been 

restored by Ms. Tuthill’s husband, 

Donald, in October 1985. For years it 

turned in the wind, though its pump-

ing days were long over.

Owls took up residence at the top 

of the tower, but left after nearby de-

velopments took away their hunting 

grounds.
“They couldn’t raise a family here,” 

Ms. Tuthill said.

The windmill had been neglected 

since 2005, when Mr. Tuthill died; 

WINDMILL  |  PAGE 29

60-foot windmill in Southold restored after years of neglect

TheSuffolkTimes
.

NEW YORK PRESS ASSOCIATION’S 2014 NEWSPAPER OF THE YEAR
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Karl Spielmann works on one of the blades of the windmill that has stood for more than 100 years in Southold. It was last restored in 1985, 

said owner Lorna Tuthill (bottom right).

A relic 
reborn
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Long Island Wine Press is the only publication with 
comprehensive coverage of our region’s wineries 
and vineyards. We reach over 130,000 readers  
with this glossy quarterly magazine each year. 

Our suite of northforker publications offer 
a look into the area’s unique lifestyle.

LONG ISLAND WINE PRESS 
& NORTHFORKER MAGAZINES

MAGS

Pro wine picks  //  Inside the tasting room with Sarah Nappa  // and more

The rosés  
of  summer  

DRINK ‘EM WHILE THEY’RE YOUNG

Winemaker Profile:  
Meet Gilles Martin

LILVA:  
the region’s first group for  

Latino vineyard workers 

Long Island

Summer 2015

holiday

FAMILY-FRIENDLY
HOLIDAY ACTIVITIES

NORTH FORK
PAIRED WITH 

FARM-FRESH MEATS

LOCAL WINE

PLUS: NORTH FORK GIFT GUIDE, HOLIDAY CALENDAR, WHERE TO GIVE AND MORE            2016

LIGHTS CONTEST

OUR ANNUAL
HOLIDAY

MODERN CHIC ON THE NORTH FORK
Inside Casa Rustica 

STATE OF THE MARKET 
The North Fork heats up

+ Growing your business: When is it time to expand?  //  Finding the most value in a first home
The pros and cons of a 15-year mortgage  //  Three NOFO agents under 35

vacation

2015

THESE FISH DON’T SWIM IN PECONIC BAY
The Long Island Aquarium and more of our favorite 

 North Fork and Shelter Island destinations

EVENTS // ATTRACTIONS AND MUSEUMS // SUMMER CAMPS // WHERE TO STAY // DINING OUT // DRINK LOCAL

EAT   •   DRINK   •   LIVE   •   BREATHE

northforker.com / May 2017

OUT OF THE 
YOGA STUDIO, ONTO A

paddleboard
Page 68

OUR FARMS AND 
RESTAURANTS
WORKING TOGETHER
 Page 44

craft beer
SCENE CONTINUES TO GROW  
Page 27

MORE THAN WINE



{DIGITAL+

WEB
Our news websites deliver 24/7 coverage and our videos, 
cutting-edge real estate marketplace and interactive 
calendar set us apart. 

Our tourist and lifestyle website, northforker.com, 
is a dynamic, one-stop resource for visitors and locals.

NEWS LIFESTYLE



BANNER ADS: Well-designed 
banner ads on all 4 TRMG 
sites reach local and  
out-of-area customers.

SPONSORED POST: Engaging content 
created by a professional writer.  
Client highlighted in content and  
post which promoted on websites  
and social media.

DIRECTORY: Beautifully designed  
full-page directory listing with “about” 
info, photos, Google maps and more.  
Featured on northforker home and 
article pages and are SEO optimized.

GIVEAWAYS: Northforker.com post 
cross-promoted on all  websites &  
social media. Grows client’s social 
media base while receiving  
exposure on northforker.com.

FIND A PRO: Local digital service  
directories. A mini-website with 
“about” info, photos, videos,  
Facebook and Twitter feeds,  
Google maps and more. 

DIGITAL ADVERTISING

LIFESTYLE
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32%
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NORTHFORKER.COM

This overview summarizes October 2014 – September 2016.

(Monthly averages as per Statement of Ownership published 09/20/2016)

PRINT DISTRIBUTION  

web statistics  

demographics  

Paid subscribers and news stand sales

Average monthly visitors on our sites

UNIQUE  
VISITORS

NUMBERS
BY THE

GENDER


